V - 635-S/636-S
B. Com. (Third Year) (Suppl.)
EXAMINATION, 2019
DISTANCE MODE
MARKETING
Time : Three Hours
Maxtmum Marks : 120

Minmum Pass Marks : 40

Me- et v w aAferd 7

Attempt all questions.
Gus—-31/Section-A

(PRINCIPLES OF MARKETING)
1. T & e Ud & sl GHAE|

Discuss the importance and scope of the Marketing.

2. YT SHAER 1 Yehid U9 Hed T9aEd|

Explain nature and significance of consumer behaviour.

3, Feare, foreer s 7 2 Seare s 9§ g el ol bt feere iy

Whatis Product Planning ? Discuss the advantages of product planning.
Hue—d/Section-B

(INTERNATIONAL MARKETING)
4. IS o =1 @ 2 S9! Wepld U &5 oht fererer shifsr

What s international marketing ? Explain its nature and scope.
5. Usfem g 2 s arw-wifEl w sren wif)
Whatis Packaging ? Explain its advantages and disadvantages.

6. ST ! ol YT S aTet BIeeh i foera1 Fiterd|

Describe various factors effecting international prices.
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